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Abstract

Research : The Exhibit and Development of Ceramic Product Categories in
Lampang Based on Websites.

Researcher : Mr.Narathip Wongpun

Year : 2016

The purpose of this research aims to The Exhibit and Development of Ceramic
Product Categories in Lamapng. There are main objectives: (1) to develop the website
to represent and categorize of the ceramic products in Lamapng; (2) to study
satisfaction toward the website to show and develop categories of the ceramic products
in Lampang from using the website; (3) to study the business impact from owners or
workers in the Lampang Ceramic Association who using the website as a way to show
and develop categories of the ceramic products in Lampang.

This research used the questionnaire survey method and chose two groups of
people who always use the internet, and who are the ceramic business owners or
workers in the Lampang Ceramic Association as objectives. Firstly, the research selected
100 people who always use the internet as purposive samples in which 88
questionnaires were returned. The measurement applied to the first group in this study
includes “Satisfaction measurement tools” are contexts, contents, communities,
communications, connections and commerce. Secondly, the research selected 10
people who are the ceramic business owners or workers in the Lampang Ceramic
Association as samples in which 10 questionnaires were returned. The measurement
applied to the second group in this study includes “The frequency”, “percentage”,
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“average” and “standard deviation.” in 5 scales.
The findings of this research were developed a system of the website for
general visitors, workers, and the ceramic business owners. These are illustrated as

follow:



On the satisfaction survey report, the users who use this research website are
seemingly to be satisfied in a high level. The most satisfaction from the users is
the communities. The marketing is the lower point and following by the
communications. The sample 360 degree product images are the most
noticeable for the users and also the owners or factories contact information are
secondly emphasizing by the users. Therefore, for all these influence of
products attributes on consumer purchase decision.

As for the effect of ceramic business, it conventionally shows the high-positive
impact on the business performance from using the website as a way to show
and develop categories of the ceramic products in Lampang. Moreover, there
are the highest averages of the users toward the website, such as; the system
helps to increase the contact channels between costumers and the business
sellers, and in the case of expensive products, the system helps customers who
want to clearly see or try those products before making their decision. These are
able to increase the chance of consumer purchase decision.

Furthermore, there are various external factors including ages, genders and
education levels that effect on the ceramics business buy using the website as a
way to show and develop categories of the ceramic products in Lampang. The
findings is that the various external factors have an impact on the opinions and

the decisions to the ceramics business.



