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Abstract

The research aims to study the development of Local Products to competition
ability in the new market of Community by Participation in Tombon Wo Kaeo Ampher
HangChat Lampang Province. Data were collected from 60 people by using
participatory research.

The results that the 3 potential of product of communities of Tombon Wo
Kaeo were Production, Distribution and Competitive advantages. The development of
value added communities product consists : The standard of product, branding, the
increasing of abilities in competition, marketing strategy, target customer and increasing
distribution channels.

In addition, The group of enterprise of Tombon Wo Kae found that have an

increased revenue from sales 28 percent.
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