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Excellence in providing services of Spa business in Thailand
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Abstract

This research had the objectives to study the relationship of the levels of service quality
management for excellence of spa business in Thailand by employing Mixed Methods Research
of a quantitative research method and a qualitative research method. The research sample for
this quantitative research was the operating spa businesses in Thailand totaled 265 places using a
multi - staged random sampling method and the qualitative research interviewed 30
respondents. The research tools were a questionnaire and interview form

The research findings revealed six variables related to the service quality management
ranking from high to low as follows : 1) service quality management of personnel 2) Service
quality management of providing services 3) service quality management in products, tools and
equipment 4) service quality management in places 5) service quality management of facilities

and 6) service quality management of administration and organization management.





