Tasamsdy  nisesiziesdUszneuanudiiansmdvddiannsedndvesgsnaniu

FUNNUAZAIILY
K338 38 29AN
Umindds 2558

nMyideassiiiienisiinssiossusznounuduiansmdeddidnnseiindues
s3RakIugrmuazaNL Usssnsitldlunisideaded Ae dusznounismidied
Budnmsedind (E-commerce) wazdldwiduddiinnsefind (E-commerce) wdavinnisdu
Aiegnaluungyl (Cluster  Sampling) wdesiloflilunsiduidunvvasuany
(Questionnaire) fia¥199u wazdinnsnsradeugmuaImaIngnssnandlnemAdsiiaai
#@onARDY (Index of Item-Objective Congruence :10C) wavmaudesiuvesuuaauay
(Reliability) 19ifin 0.960  drurugmeunuuaeunin 94 ga Ingldlusunsudnsagulunis
Aaseoyaneata warldaiflun1siiasieiviesdusenau (Factor Analysis) 3833013
IAT1EN0IAUTENBUNGNUUY Image  Factoring iamﬁ’umimmmmwuéﬁamﬂ
(Orthogonal Rotation) #18352130uA% (Varimax Rotation) Wagn@n Kaiser-Meyer-Olkin
(KMO) fifnuinifu 831 uazen Bartlett’s Test of Sphericity fiszsu .01

Kan1T3denuTn Ifesdusznaulval 8 asduszneu fall 1) Yadeflatuayuniste
duf1 2) myoenuuy  3) msUszduiusuaznisdeans 4) amnuvasadeuaznii
53T 5) desnamsindedeansiuastaimie 6) niausuaziondoya 7) n1sldan
8) dhuasusuy sellademaniiinasonmsianszuuumdeddidnvseinditelinsiu

AuRRINsveIUIInaLavilugnsvenegsivesulasialy

Mddsy NMsiesziesdUszney maudusandeddidnvselnd  widuddidnnsednd gafaduaunmuazAINY



Abstract

Title Analysis of Factor Successful Electronic Commerce of the Health and

Beauty Business.
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The objective of this research was to analyze factors leading to success in
health and beauty eCommerce business. The key information providers used in this
study were the eCommerce entrepreneurs and the eCommerce clients, and the
research instrument was the questionnaire using Clustering-Sampling method. The
questionnaire was reviewed and accepted by experts and eminent persons to find
the Index of Item-Objective Congruence (I0C) as well as seeking the reliability of the
questionnaire. With this, it found that the reliability of the questionnaire was 0.960
from the 94 responded questionnaires by using a statistical software along with the
factor-analysis technique. The technique was to find Image Factoring with
Orthogonal Rotation by using Varimax Rotation method, which gave .831 on Kaiser-
Meyer-Olkin (KMO) and the level of Bartlett’s Test of Sphericity at .01.

The result of this study revealed that a successful health and beauty
eCommerce business consisted of the new 8 factors which were as follows: 1) The
supporting factor on product-and-service buying behavior, 2) System layout and
design, 3) Public relations and communication, 4) Security and business transaction,
5) Helpdesk and communication channel, 6) Presentation and contents, 7) Know-
How, and 8) Other promotional matters.

The above factors were the major factors that significantly had an effect on
eCommerce development in terms of meeting the needs of the clients and

conducting towards the expansion of the online business at a later stage.
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